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             August 12th 2010

WHERE IS MEDIA MEETING THIS YEAR?
This year Media Meeting is INTEGRATED into Golden Drum CREATIVE ACADEMY with lessons, important and interesting for big auditorium and specialized professionals. Reconstruction of media advertising industry, new paradigm of creativity, new roles of new and “old” media and new principle of editing and marketing media will be presented and debated on the stages and in Auditorium. There will also be live presentation of media finalists for audience and the jury.  

Below please find the program of Media Meeting at this year’s Golden Drum. 
Media Meeting Creative Academy
Christian Kurz, Insight Director of Emerging Markets, Discovery Networks, EMEA: 
Species – A user's guide to young men  

Discovery Networks has completed a study of more than 30,000 men in 21 countries and consulted some of the world’s leading experts in male behaviour. This groundbreaking research has revealed how 21st century pressures have caused men to enter a new stage in their evolution. Their lives are now more complex than ever before, and as result men are under increased pressure to deal with their changing role 

Adrian Holmes, Executive Creative Director, Y&R EMEA: Don't forget to write

Mike Haas, Media consultant, Senior partner, The BCI Group GmbH & Co. KG, Germany and Wofram Tech: 1 to 1: It’s an emotional thing 

“...Advertising’s traditional and trusted friend is still the most used medium...its still an emotional thing...but radio is also quietly retooling for future multi-platform media needs...”

Dr. Dietmar Schantin, Group Director, WAN IFRA: Love story of print and digital publishing
"The way how newsrooms need to operate today and tomorrow has changed. Traditional workflows and structures don't meet the requirements in a digital, interactive media world anymore. Dietmar Schantin will share some latest newsroom strategies from around the world and demonstrate, how print and digital publishing has grown together."

Media Meeting LABs

Discovery at Theatre Tartini in Piran

Discovery Networks Europe has chosen the Golden Drum advertising festival to celebrate the launch of advertising sales on its flagship channels Discovery Channel and Animal Planet, plus announce the launch of a brand new entertainment channel for women; TLC.  Discovery Networks will be holding an invitation only event on October 7th at 6pm at the Tartini Theatre in Piran, this event will showcase the networks wide variety and strength of content plus serve as an opportunity to bring the brands to life through an interactive and exciting event.

Interactive: led by Steve Vranakis, Creative Director, Partner VCCP, UK
Creativity in the post-digital era
We are now living in a post-digital era because digital is now mainstream. It’s no longer a niche nor ‘add-on’ but a fundamental part of how we do things everyday. And that means thinking differently about the way we approach ‘digital’ ideas. 

Serge Fenenko, Managing Director, Novocortex, Netherlands

Upload Cinema: Messing with the Brand
After Amsterdam, The Hague, Cannes and Kaiserslautern, Upload Cinema comes to Portorož. Upload Cinema is a film club that takes the best web videos to the big screen. 

In Portorož, we will show you “Messing with the Brand” - one of the best programmes of Upload Cinema, screened on the Cannes Lions festival. The subject of “Messing with the Brand” is unauthorized, banned and spoof advertising. After the screening, you will better understand how ads become viral and how online videos can become advertising.
Yonathan Dominitz, founder of Mindscapes, Israel

Co-creating experiences with consumers
Katja Škoberne
Crowdsourcing: how to build a professional community online
Media Meeting Interactive round table

Will be moderated by Bram de Rooij, Creative Director, Euro RSCG 4D Amsterdam, The Netherlands and president of Golden Drum Interactive jury.
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