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AND THE FIRST GOLDEN DRUM WINNERS ARE …
Yesterday evening this year’s first Golden Drum winners were announced. In the group E - Design and Art Direction the following entries received Golden Drum Award:
· Leo Burnett for Buick Style Guide in Editorial category (advertiser: GM)

· Transformer Studio for Just Moved Brand Identity in Corporate and brand identity category (advertiser: Just Moved Ltd.)

· DEMNER, MERLICEK & BERGMANN WERBEGESELLSCHAFT MBH for Wines in Packaging design category (advertiser: Weingut Andreas Tscheppe)

· LEAGAS DELANEY PRAHA S.R.O. for the series of ads Owl, Bats and Badger in Illustration and photo category (advertiser: Škoda Auto Services)

· BETC EURO RSCG for Clocks in Ambiental design category (advertiser: Solidarité Sida (Aids Solidarity))

· DAY6 for The Right Move in Direct marketing – dimensional mailing category (advertiser: Ekka/Mercedez Benz)

In the group F – Interactive the Grand Prix was given to series of three videos, namely Baby Moonwalk, Baby Breakdance and Rollerbabies done by BETC EURO RSCG for Evian in category Virals. 

In the Interactive group the Golden Drum Awards were received by:
· ARGONAUTEN G2 GMBH - A MEMBER OF GREY | G2 GROUP for Volkswagen Web Special  "Volkswagen 2028"  in Websites and microsites category (advertiser: Volkswagen)

· MCCANN ERICKSON ISRAEL for Deus in Interactive advertising campaigns category (advertiser: Yes satellite TV)

In the group G – Media the Grand Prix winner is LEO BURNETT BEIRUT for women empowerment programme Khede Kasra, advertiser Hariri Foundation, in category Mixed media & Interactive media.
In the Media group the Golden Drum Awards were received by the following entrants:

· ARSENOAIEI & MATASEL for Accidents can happen to anyone! In category Television, radio, cinema (advertiser: Bucharest Police)

· LEO BURNETT for Vote Earth Monuments in category Outdoor, building & objects (advertiser: World Wide Fund for Nature)

· HASAN & PARTNERS for The Containar That Became A Home in category Sponsorship & special events (advertiser: Rustholli Home Renovations)

· MCCANN ERICKSON ISRAEL for Deus in category Mixed media & Interactive media  (advertiser: Yes satellite TV)

· MUW SAATCHI & SAATCHI, SPOL. S R.O. for Messages in category Mixed media & Interactive media
In the group W – Advertising campaigns six Golden Watch Awards were granted. The winners are:

· LEO BURNETT BEIRUT for Stop the Suffering (advertiser: Procter & Gamble)
· BBDO MOSCOW for Squirrels (advertiser: Mars LLC)

· LEO BURNETT for Share Our Billboard Campaign (advertiser: James Ready)

· MARK / BBDO PRAGUE for Can´t touch this (advertiser: Wrigley)

· ARNOLD WORLDWIDE for PR/The 5th/Big Business (advertiser: American Legacy Foundation)
· TBWA\ GERMANY for Medion Erazer Sissy Case (advertiser: Medion AG)

The winners of Portorož Piran Birdwatching competition were also revealed: first place went to Vojislav Stojanović, Ava DDB agency, Macedonia, for poster Hitchkok; second place went to Olga Pavlova, Russia, for Thousand birds poster; and the third place went to Temenuga Abadzhieva and Lubomir Panayotov, Bulgaria, for Birdwatching - The Birdswatching poster.
Do visit the festival’s website at www.goldendrum.com for information about this year’s first shortlists, winners and intriguing programme.

Come to Portorož, the city of roses, and join us at the Golden Drum Festival! 

